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The thesis at hand aims to thoroughly analyze the concepts of social responsibility 

and entrepreneurship and the influences they have on economic development, at the same 

time outlining their contribution to increasing the dynamism of the business environment 

and to redefining the educational environment.  

The thesis is structured in three chapters and an argumentative component. In the 

introductory part, I motivated the structuring of the thesis, attempting to demonstrate that 

there is a close connection between the concepts of economic development, social 

responsibility, entrepreneurship and environmental protection. These elements are also 

connected to my interests in different fields (higher education, business, volunteering).   

In Chapter 1 I briefly presented the conceptual framework of corporative social 

responsibility (CSR), its components and traits, the relationship between CSR and the 

strategy of the enterprise and between CSR and business ethics. At the same time, I 

emphasized the connection between the social and the ethical responsibility in the academic 

environment. In this chapter, I aimed to illustrate the manner in which social responsibility 

influenced the collaborations of the organizations I created with the business environment. 

The articles I wrote connect my academic and my entrepreneurial interests.  

In Chapter 2 I analyze entrepreneurship in the business and the academic 

environment, emphasizing the conceptual framework, the relationship between 

entrepreneurship and the business and academic environments, respectively the roles the 

leader, the mentor and the coach have in the development of the entrepreneurial spirit. 

In Chapter 3 I presented the evolution directions of the career, mentioning the 

projects run and their outcomes (master degree programs of Business Consultancy, CSOL-

UB, TEAM WORK,  AERS, SPHER-AA, Manager magazine) and the vision regarding their 

development in the future. I also presented several personal and organizational 

development directions I target (initiation of projects with European financing, writing 

articles for the participation to national and international conferences, publishing books, 

initiatives at the level of the University of Bucharest, partnerships with the business 

environment). 

 The current society faces, at the academic level, requirements and standards which 

it must undertake and adapt to the present challenges on the labor force market, taking into 

account the needs and desires of all interested parties (students, employers, community 

etc.). 

The thesis emphasizes the impact of social responsibility, ethics and 

entrepreneurship at the ideological (value) level, at institutional (organizations) level and at 

individual (students) level, placing the focus on different essential aspects aiding in the fixing 
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and mastering of these notions, both from the theoretical and from the practical point of 

view.  

The importance of this topic is reflected by the contribution of social responsibility in 

optimizing the ratio academic-business-environment-community, as well as the vital role of 

entrepreneurship in the economic development and in society’s evolution, which is a crucial 

factor of economic growth, of creating jobs, of increasing productivity and of developing the 

innovator spirit. 

Entrepreneurship and social responsibility represent challenging fields for research 

and development directions, both from the conceptual viewpoint and from the perspective 

of the practical actions and orientations. They represent an interest point for specialists, 

theoreticians, facilitating the capitalizing on the opportunities supplied by these sectors of 

the economy. 

The topic studied permanently proves its actuality, even though it is subjected to a 

continuous and dynamic process of connecting to the changes occurred, both at the level of 

conception and individual behavior and at the level of the economic environment and of 

society. Entrepreneurial initiative offers the opportunity to transform an idea, a global image 

into a multitude of interconnected processes and interdependencies whose analysis, 

coordination and efficient organization ensure the premises for obtaining performances as a 

consequence of creating a complex system and valuable results on the basis of personal 

merits. An efficient entrepreneurial activity is supported by integrating the corporative social 

responsibility (CSR) actions in the company’s strategy and development directions, ensuring 

a balance between the company’s objectives and the interests of the society in which it 

activates. 

Social responsibility and entrepreneurial activity evolved in time, both under a 

conceptual and a practical aspect, representing fundamental components of the current 

global economic environment, marked by dynamism, risk and uncertainty, being in direct 

correlation with the economic development and creating value both at the individual level 

and to society as a whole. Entrepreneurs act as real „revolutionary forces”, which bring a 

major contribution in what concerns the richness and increase of the national economic 
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growth, the creation of jobs, the stimulation of productivity, the adaptation and introduction 

of innovation in order to answer the permanent changes of the market requirements. 

The entrepreneurs are an integral part of society, which they directly influence by 

means of the specific of the activities performed, and, in order to add value to an 

organization and, implicitly, to the economic-social environment in its entirety, it is 

necessary that they have a series of born or gained qualities and abilities and they adopt an 

ethical behavior which facilitates obtaining performance, efficiency and progress within a 

competitive environment, subjected to change and dynamic, in the conditions of a 

permanent connection to the needs of the community. The economic objectives are a direct 

consequence of fulfilling objectives of a qualitative, social or environmental nature, since 

they lead to an increased efficiency of the activity and to the optimization of the use of 

resources, which interrelates with the financial aspects and to those pertaining to the 

development of the enterprise’s activity. 

The manifestation of the different roles of the entrepreneur is mainly based on taking 

risks, identifying opportunities, coordinating and administering resources, the ability to 

innovate and to be creative, for the purpose of obtaining performance and progress. 

Therefore, the role of the entrepreneur does not consist only in initiating a business and the 

decision to act independently, but also in his attitude and in the manners in which the good 

functioning of the activity is grounded. Moreover, targeting profit should not remain the sole 

objective, being necessary that it is completed with the identification of the social issues and 

of the environmental challenges, to society’s benefit. Entrepreneurs use their abilities, 

qualities and competences to create, administer and manage businesses with the potential 

to determine social changes. A good entrepreneur has the capacity and force necessary to 

undertake a social mission and to merge in an optimum way the financial interests with 

those of strictly social nature. The blurring of the border between the two types of 

objectives, the sustaining of social causes and the serving of community goals lead to long 

term economic progress, to an increased efficacy and to the improvement of the 

stakeholders’ perception on the organization. 

On the basis of own motivations, knowledge, vision, competences and skills 

possessed entrepreneurs identify opportunities, measure and capitalize them, not only with 
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the goal of obtaining performances in their own interest sectors, but also for the 

development of the social environment in which they operate. It can be stated that the 

entrepreneur is the one who creates a new business and transposes his own perception 

through the nature and manner of organizing the activities performed. The entrepreneur 

fulfills a series of fundamental functions that underline both the complexity and the diversity 

of the action spheres in which he is involved. He is, by essence, an innovator who increases 

the dynamism of processes and the entire evolution of a business by introducing change and 

manifesting creativity, in the uncertain conditions of the business environment, at the same 

time creating social capital, by demonstrating a sustained sense of responsibility towards the 

persons he serves. 

The entrepreneurial activity is permanently under the influence of the characteristics 

of the environment. Thus, the socio-cultural factors which define a nation can be directly 

correlated with the specific of the entrepreneurial initiative. Another determining factor is 

entrepreneurial education, which allows the outlining of a vision on the entrepreneurial 

environment by means of the direct interaction with the entrepreneurs, the learning of 

competences and the assimilation of knowledge that could have an impact on the 

development of the entrepreneurial efficiency, on stimulating and capitalizing on the 

entrepreneurial intentions. The academic environment exercises a defining role on the 

student’s future behavior (entrepreneurial and social).  

The analysis of the two concepts was also performed by means of illustrating the 

entrepreneurial and social responsibility activities performed within the University of 

Bucharest. They focus on grounding a correct and systematic structure for the training of 

students, which contributes to behavior orientation, to their increased responsibility, to an 

increased efficiency in the long run, constituting a performance-boosting factor both at the 

individual and the collective level. The educational system is permanently searching new 

methods through which the interests and projects of the different actors, including the non-

educational ones, to be capitalized on. 

The University of Bucharest and, implicitly, the Faculty of Administration and 

Business, start from the following principle: the most efficient learning methods are the 

flexible ones, focused on learning by doing, independent and creative thought, on the 
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stimulation of students in what concerns the promotion of an entrepreneurial and social 

behavior, all facilitating access to a continuous learning process. The best way to learn, to 

form entrepreneurial competences and to develop an ethical attitude is by combining 

entrepreneurial and social education with the experience gained from the practical approach 

of the two concepts. The University of Bucharest and the Faculty of Administration and 

Business provide an academic environment proper for accumulating knowledge and 

competences, but also open to the exchange of ideas and to the recognition of values. Thus, 

we attempt to educate the students in the spirit of using their strong points in order to find 

the balance between personal development, professional development, environmental 

protection, social entrepreneurship and business ethics. This thesis demonstrates how we 

can achieve these desiderates.   

Society’s progress is not dependent solely on economic growth, but also on the 

support offered through education to the next generations. Because education, at the level 

of the universities, together with the partnerships with high schools and the business 

environment, represents one of the indispensable means in reaching sustainability at the 

level of the global market, it becomes our moral obligation to help students perfect their 

competences, together with the development of a positive attitude oriented towards the 

environment and society and the encouragement of those adhering to social values 

subordinated to a better future. Thus, in order to reach social progress and to ensure 

economic development, the academic environment must channel its efforts and attention to 

the creation of a strong network which connects the students, the business environment 

and the local communities, having as goal to find the balance between the educational 

needs, the economic and social needs, which to ensure a sustainable future.  

Corporative Social Responsibility (CSR) becomes an essential principle of 

management and of the entrepreneurial environment. In the specialty literature dedicated 

to this field there is a significant number of observations, oriented towards: CSR models, 

leadership competences, responsibilities, the structure of partnerships, as well as aspects 

pertaining to the challenges, limits and ethics of organizations. 
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In the context of a rapid globalization, the role of social responsibility becomes 

increasingly significant and its influence is exercised through the viewpoint of the actions 

initiated by enterprises, investors, actors in society and other interested parties.  

The managers of a company can add value to it by means of evaluating and carefully 

focusing on the social and economic effects that decisions may generate and, implicitly, the 

actions derived therefrom. At the same time, they can ensure the long term success of the 

business by finding a balance between the needs of the interest holders and the financial 

needs of developing the business.  

 


