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Our habilitation thesis has started from the fact that social responsibility 

represents a global concept, lied at the boundary of several disciplines, that allowed us to 

advance an innovative approach of it, by appealing to knowledge from various domains 

such as economics, sociology, management and marketing. The interdisciplinary nature 

of this approach within the economic sciences domain has necessitated access at 

numerous sources of information, a solid documentation based especially on the foreign 

literature and a broad transfer of knowledge from various domains, but interconnected. In 

this thesis we have proposed the presentation of:  

 the concept of social responsibility and the analysis of the results of a 

research on the students’ opinions regarding the social responsibility of a 

Romanian higher education institution; 

 the main scientific achievements of the candidate in the management, 

business administration, marketing and commerce fields; 

 the main professional and academic achievements of the candidate; 

 the evolution and development plans of professional, scientific and academic 

career. 

The habilitation thesis includes five chapters and references. 

 In the first part of chapter one, I have tackled the concept of social responsibility 

from its historical evolution point of view. Then, I have analyzed the conceptual 

framework of social responsibility, emphasizing its main principles and theories, and we 

have focused our attention on corporate social responsibility.  

In the pre-historical period people helped each other for survive, and tribes or 

clans took care of their members. Later, political and religious organizations that came 

into being provided help for people in need. The origin of philanthropic activities got lost 

in the mists of time. The informal social network and official organized associations 

initiated charity in ancient Greece and Roman Empire. The ancient philosophers were the 

first that tackled the welfare issue in correlation with other concepts such as the Good, the 

Justice, the Ethics or the Moral. Later, the guilds were those that ensured their members: 

 personal security; 

 reasonable livelihood; 

 a certain social status. 



In the XVIIIth and XIXth centuries, the workers were exploited in a systematic 

way and often brutal by the owners of capital (e.g., insalubrious work conditions, low 

wages). The philanthropic activities specific to the XVIIIth century represented a form of 

charity in the American and Anglo-Saxon space, namely an attitude of generosity that 

determined a magnanimous behavior towards the others. 

The explosion of industrialism necessitated numerous workforce and therefore, 

some businesspeople understood that they had to give consideration to their employees. 

A mixture of strictly personal reasons (e.g., profit gain) and responsibility towards 

workers (e.g., ensuring better work conditions) guided their actions within the new 

industrial society. In this respect, R. Owen, through the social experiment he initiated 

within his factory, pursued the establishment of a new sustainable community in New 

Lanark. As a proponent of the determinist theses that consider that human being is the 

product of his environment, Owen brought several innovations for those times 

respectively: 

 he reduced the number of work hours; 

 he created better and healthier work conditions; 

 he established schools for children and adults; 

 he renovated the residential building of his employees; 

 he did not allowed children to work anymore. 

The first modern great philanthropist, G. Peabody, established Peabody Education 

Fund in the USA and Peabody Donation Fund in Great Britain through which he donated 

millions of dollars to the museums and education institutions of those two countries. The 

American industrialist J. H. Patterson also chose to yield a great part of his fortune to his 

employees by the introduction of the so-called “industrial welfare” movement in the life 

of the enterprise. 

T. J. Kreps asserted that businesses are not separated from the community, and 

that the enterprise activity constitutes a function of life community. Businessmen belong 

to community just as the actions they initiate belong to the activity of the community. 

Thus, concluded Kreps, the enterprises have to find their level in the hierarchy of the 

organizations that serve the community. In order to identify, measure and estimate the 

social performance of companies, T. J. Kreps used for the first time the concept of “social 



audit” in 1931. On his turn, C. I. Barnard considered that a sustainable organization 

depends on the quality of his management, which is based on morality. This is why a 

high responsibility is necessary in any organization, regardless of its size. 

The modern era of social responsibility started in 1953 when H. R. Bowen, the 

“father” of social responsibility, published his book “Social Responsibilities of the 

Businessman”.  He provided the first definition of corporate social responsibility and 

treated it as a way of integrating the values of society with the shareholders interests. In 

the last decades of the last century, K. E. Goodpaster and J. B. Mathews Jr. pleaded that 

any corporation can and has to have consciousness, and R. E. Freeman launched in the 

management domain the stakeholders theory as an integrative model of the enterprises 

and society, considering that enterprises exist to serve the interests of these stakeholders 

(e.g., employees). 

Any responsibility an individual or an organization has towards society is called 

social responsibility. The literature provides numerous definitions of the concept of social 

responsibility of organizations, without being one universally recognized. The corporate 

social responsibility designates a new attitude of enterprises, directed towards the 

establishment of a sustainable partnership with society. Among the features of the 

responsible organizations from a social point of view counts oneself: 

 a higher trust from the public; 

 a good reputation within the community/society they activate; 

 fair, moral and trustworthy employees; 

 safer work places; 

 positive relationships with their stakeholders; 

 a higher efficiency of the use of their resources etc. 

In chapter two of the thesis I started from the idea according to which even social 

responsibility was promoted in the business world by the multi- and transnational 

corporations, it has become an important issue for other types of organizations such as 

universities (Toma and Marinescu, 2011b). The current universities are both economic 

and socio-human organizations. Therefore, they have social responsibilities as 

corporations have. A responsible attitude from a social point of view at academic level 



imposes the university ethical, social, and environment commitments, relationships with 

stakeholders and a consistency of its long term behavior.    

Starting from the above mentioned issues have emerged two interconnected 

questions for which we have not yet an exact situation in the Romanian universities, as: 

 What is the knowledge level of the concept of social responsibility 

amongst the students of a Romanian university/faculty? 

 In which way are perceived the activities specific to social responsibility 

of a Romanian university/faculty by its students and what is the impact of 

these activities on students? 

In order to obtain answers to these questions, we have carried on a scientific 

research regarding social university in the academic environment (Toma, 2013), which 

was deployed over two consecutive academic years (2010/2011 and 2011/2012) at the 

Faculty of Administration and Business (FAA) of the University of Bucharest (UB). The 

results obtained showed that the students of FAA are interested in the wide issue of social 

responsibility in the academic environment, as follows: 

 The majority of students consider that FAA/UB manifest a responsible 

attitude in relation to its students. 

 The majority of students appreciate that FAA/UB has a coherent 

strategy regarding the development of future actions specific to social 

responsibility. 

In chapter three I have summarized the main scientific achievements from the 

management, business administration, marketing and commerce domains, in which was 

concentrated the majority of published articles and books, and in chapter four the main 

professional and academic achievements. During the 20 years of academic career, I have 

published more than 40 books as author/co-author and more than 100 articles, including 6 

ISI indexed articles, and scientific papers in specialized journals or volumes of scientific 

events. I have graduated with the Faculty of Naval Electromechanical, Commerce-

Marketing and Sociology, and I got my Ph. D. in Economics and Sociology.  

In chapter five I have shown that my evolution and development plans of 

professional, scientific and academic career are highly interrelated because my future 

evolution of my career is connected with the academic environment. Given the changing 



conditions in the higher education system both on national and international framework, I 

consider that emphasis must be put on the consolidation and diversification of the 

activities within: 

 Graduate programmes of the four specializations of the Faculty of 

Administration and Business (Public Administration, Business 

Administration, Marketing, Business Administration in Romanian language), 

 Master programmes Business Consultancy and Business Consultancy in 

Romanian language, 

 The Center of Organizational Strategies and Leadership of the University of 

Bucharest (CSOL-UB), 

 Student circle “Business, Ethics and Social Responsibility” (AERS). 

Not least, I would like to participate in the future to the achievement of research 

projects both at national and international level and to the development of publishing 

activity of Amfiteatru Economic, Manager and Economy&Business journals. The 

publication of specialized articles and books will be one of my permanent scientific 

preoccupation together with the participation at international conferences in Romania and 

abroad.         

 

   

                         

 

 

 

 

 

 

 

 

 


