
 

SUMMARY 

In the present paper, through the five chapters, was analyzed the need to stimulate 

entrepreneurial spirit and business initiatives in rural areas and identified the main strategic 

measures to achieve this goal, starting from the hypothesis that the development of 

entrepreneurship is a prerequisite necessary to reduce the economic and social disparities 

existing in the rural areas compared to the urban ones. Using scientific research methods such as: 

literature analysis, bibliometric analysis, secondary data analysis, questionnaire survey, 

psychological assessment of personality tests and econometric modeling through logistic 

regression, the paper presents the state of knowledge in the field of entrepreneurship 

development in the rural environment, analyzes the current situation of the entrepreneurial 

development in Romania and the European Union, evaluates the efficiency of the main financial 

incentives to stimulate entrepreneurial initiatives, identifies the main difficulties of manifesting 

the entrepreneurial spirit in rural areas and iterates a series of strategic measures necessary for 

stimulating the development of business activities in these areas. From the research has resulted 

also a useful tool for assessing entrepreneurial skills and was established the causal relationship 

between the existence or absence of entrepreneurship and the likelihood of a successful business. 

Thus, the study has shown that in order to stimulate entrepreneurship and entrepreneurial 

initiatives in general and in rural areas, in particular, Romania needs to invest in the promotion 

and expansion of entrepreneurial culture in order to create an opportunity pool from which to be 

born a generation of entrepreneurs with innovative ideas and generators of economic growth and 

to offer the opportunity to assert entrepreneurial spirit to a wider segment of society. 
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