
 

Summary  
 

            The present thesis aims to investigate multiple conceptions and definitions of social 

entrepreneurship using an extensive review of the literature on social entrepreneurship, social 

entrepreneur, social responsibility, commercial entrepreneurship, social enterprise and last but not 

least, social entrepreneurship in universities. In this study, the dimensions of commercial versus 

social entrepreneurship are investigated, the factors explaining social responsibility and social 

entrepreneurial behavior are explored, and the similarities and differences between social and 

commercial enterprises are inquired. Also, the drivers promoting and shaping social 

entrepreneurship are identified. A specific focus is given to explaining the role of social 

entrepreneurship in higher education. This is based on the argument that specialized literature is 

very poor in this area, even though this new model of social entrepreneurship is becoming very 

necessary, as we will prove in the following sections.   

 The findings of this thesis will reveal the fact that universities at international level are 

creating conditions for people involvement in social entrepreneurial activities and are supporting 

the evolution of social entrepreneurship in the world.  

 Each of the chapters will bring an important contribution to a clearer understanding of the 

main types of social entrepreneurial initiatives developed by top universities around the world, of 

the outcomes of these initiatives and their impact over the entire community and at the end to the 

identification of the characteristics of a social entrepreneurial university.    

 Based on the complete results of our research we will conclude if there are universities at 

international level that might be considered as being social entrepreneurial universities and based 

on this we will draw the model of a social entrepreneurial university. A selection of Romanian 

universities will be subject to our research as well, in order to discover if there are any major 

differences between the way in which top Romanian universities fit the model of the social 

entrepreneurial university and the way universities at international level fit this model.  

           The most relevant part will consist of creation of a model for the social entrepreneurial 

university. This could serve as inspirational factor for the universities that are aiming to gain the 

statute of a social entrepreneurial university. 
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