
RESEARCH ON ORGANISATIONAL INNOVATION PERFORMANCE IN 

THE CONTEXT OF DIGITALISATION AND THE CIRCULAR ECONOMY 

 

ABSTRACT 

The present doctoral thesis intends to make academic contributions in the field of 

innovation management focusing on cultural determinants supporting innovation performance.  

With help of a mixed research approach, the main objectives intend to understand the 

influencing role of national-related cultural dimensions contributing to innovation performance 

on a national as well as organisational level. The studies include the role of digital technologies 

supporting business performance. Moreover, the studies also intend to evaluate ways in how to 

support organisations towards a more circular economy in order to create sustainable offerings.  

In this regard, an innovation culture-related managerial framework was developed as part 

of a universal business innovation model (BIM) respecting on the hand the potential of digital 

technologies and on the other hand economic, environmental and social outcomes.  
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