
ABSTRACT 

 
The correct understanding and conceptualization of corporate social responsibility 

(CSR) is a very timely research proposition, as it reflects the multitude of social engagements 
a company has to make towards the ecosystem in which it operates. According to the theoretical 
framework proposed by Archie Carrol, corporate social responsibility (CSR) has multiple 
components that have been covered in this thesis: mandatory (legal), economic (for profit), 
voluntary (social, ecological, ethical) etc. CSR also has a large diversity of invested actors or 
stakeholders: investors, workers, consumers, suppliers, clients, local communities, public 
authorities, vulnerable groups, social partners and civil society. As such, I present here the 
variety of norms and regulations that cover the actions of all this stakeholder in the CSR 
practice nowadays. 

It is important for companies to think and act according to a clear set of norms, 
procedures and principles. As such, I consider the standardization process a guarantee of the 
quality of goods and services offered by economic agents. It can have both a reputational effect 
of building trust on the consumers side, and a homogenization effect on the quality of goods 
and services, thus raising corporate social responsibility (CSR). At the same time as the 
innovative analysis of the link between national and international standardization and corporate 
social responsibility, I was also preoccupied with a under researched element in the academic 
literature: the process of reporting CSR activities, as an instrument of transparency and 
comparative analysis of CSR practices worldwide. Therefore, I consider that the analysis of 
standardization procedures, as that of the CSR reporting are elements of original 
research that this thesis puts forward.  

My research has a double component: a macroeconomic analysis—on the adoption of 
international standards at national level and their benefits to the economy, and a 
microeconomic analysis—the evaluation of the role the standardization process can have 
within a given company. Therefore, I analyzed the case studies of the largest economies in 
world today: USA, China and the European Union, the dynamics of International Standards 
adoption, and the geographical variations. The European Union’s policy has been a particularly 
important topic of interest in this thesis, as it follows through a multitude of strategic documents 
the international framework. As such, corporate social responsibility becomes and important 
instrument for conducting business, as well as for the public policies of the member states, as 
I show in the case studies of: Germany, France, United Kingdom, Italy, Spain and Netherlands. 
This analysis is a particularly important element of originality as it has not been realized in the 
academic literature before. Another original element is the in-depth case study of Romania 
that allowed me to test the impact of international standards adoption and corporate social 
responsibility on private sector suppliers of medical services, the investment opportunities and 
their level of conformity with international standards.  

 
 


