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Resume English

These days, museums serve as more than repositories of art and heritage; they increasingly act as economic catalysts, identity builders, and instruments through which states and non-state actors engage globally. This research examines how museums accumulate, transform, and mobilize identity capital to generate economic gains, situating museums within debates in cultural political economy and international economics. This research explores the ways in which museums build up, alter, and mobilize identity capital to produce economic benefits, and it positions museums as part of the discussion on cultural political economy and international economics. The theoretical framework is based on Pierre Bourdieu’s capital theory and David Throsby’s cultural economics, which sees identity as capital that could be converted into cultural and economic values. The research will be carried out through a mixed, methods approach and will involve inductive reasoning and will be divided into four stages: bibliometric analysis, contractual and document analysis, local stakeholders’ interviews, and qualitative discourse analysis through coding and synthesis. The principal objectives are to assess the role of museums in transforming identity capital into cultural capital and to evaluate how this process affects local community inclusion in economic development, as well as to categorize museum strategies based on the spatial and temporal deployment of cultural capital in internationalization processes. Some of the key findings include the observation that, despite museums having abundant social and cultural capital, there is little emphasis on museums as economic institutions in the existing literature. Instead, the prominent clusters of analysis, including identity, state, power, and cultural political economy, suggest that identity is understood through policy and governance structures rather than economic processes. Another observation is that there is substantial structural inequality in the museum sector, where lobbying expenditures and EU grant allocations have extreme right skewed distributions, indicating that only a handful of museums have dominated financial and political resources. By positioning museums as economic institutions, this research contributes to the rethinking of identity capital as an economic resource, including the role of institutional power and governance structures.
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